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STEP 1: 
Choose the 
Key BENEFIT 
Your Headline 
Will Promote 

The first ingredient to making your headline 
super effective is a healthy dash of benefit 
/ transformation. 

Remember everyone’s favorite 
radio station is WIIFM –
“What’s In It for Me?”

In order to grab attention, you must 
make clear immediately the major 
benefit / transformation you are 
offering to the reader.  

In this “Copy Cookbook” 
for Headlines, I’m going 
to provide you with the 
recipe for quickly dishing 
up a powerful, effective 
headline for your sales 
piece in 3 simple steps. 



So, the first thing 
you do is to look 
at all the benefits 
of what you offer 
to your customer / 
client. 

Now, pick out the 
most important benefit 
and use that as the 
key element in a 
headline.

Be sure to 
pick the 
STRONGEST 
BENEFIT and 
write it so 
your prospect 
will want to 
learn more. 

Don’t be cute or 
clever. Just state 
the benefit(s) simply 
but strongly.

Back when I was performing 
Magic Shows I was pretty good 
at marketing, but here’s a few 
examples of headlines that 
broke this rule and tried to be 
too clever – and they BOMBED. 

Let’s take a look…



“The Secret To Making Your Summer Reading Program Sizzle”

Sounds good doesn’t it? Well, it’s cute but not effective. Where’s the 
benefit? “Sizzling” isn’t a benefit. A much better one would’ve been: 

“Who Else Wants A Summer Reading Program That’s Fun,  Affordable, 
And Encourages Reading?”

This headline points to 3 major things a library wants in a summer 
reading program… and they’re going to read the rest of the letter. 

Another example of a poor headline, which you might think would work 

“I Made A Big Dumb Mistake And I Hope You’ll Accept This 
$50.00 Gift Certificate As An Apology

The letter described offering a great deal on a show because I was 
getting the info out so late. Problem was, most people didn’t read the 
letter because the headline failed to offer ANY kind of benefit or 
transformation to the reader. A much better headline would’ve been: 

“How To Bring An Important, Fun, And Educational Program to Your 
School And Save Money At the Same Time.”

This headline encourages the reader to learn more about multiple strong 
benefits – “an important, fun, and educational program” AND “save 
money.” The “I Made A Big, Dumb Mistake...” could then be used as a 
sub-headline later on to justify why I was giving the discount.

So, the first 
step is to 
identify the 
#1 BENEFIT 
you want the 
headline to 
deliver.

Now on to STEP 
TWO and the 
second ingredient…



What’s great is you don’t have to 
scratch your head thinking up a 
headline format and reinvent the wheel. 

STEP 2: Choose 
a TEMPLATE for 
Your Headline.

There are tons of 
proven headlines out 
there to model for your 
own specific purpose.

They come from a variety of 
sources and they can ALL be 
useful in crafting a great 
headline / subhead.

On the next couple pages are 
several templates you can 
model.



My Friends were shocked when I told them _______

They laughed when I _______,  But then I ________

Discovered – Amazing Way to _________________

How a ________ Saved Me From _____________

Why Almost Everyone is Dead Wrong About _________, 
Including How to _______,  ______,  and _________!

Now YOU Can Be One of the Select Few to “Test Drive” This 
Jealously Guarded Secret Weapon to ________ and Claim Your 
Chance to Win _________ … Just For Reading This Free Report!

Now You Can Stop ____________   -- Even When 
___________!

How to Get Your _________  Bragged About!

Amazing Offer to ___________

A Breakthrough Idea For ______   Who Want to 
______________ 

You Can Laugh at __________   If You Follow This Simple Plan

What’s Your Best Chance To __________?  The Answer Below 
May Surprise You.

Some Straight Talk About __________ and Your _________



WARNING:  This Will Be The Most Important Information 
You Will Ever Read About ______ and Taking Control of 
___________

A Startling Fact About _________

Some Straight Talk About ________ and Your __________

If You Can Answer One Easy Question, You’re Already 90% 
of the Way Toward _____________

A Rare Opportunity To Turn _________ Into ___________

Who Else Wants an Easy, Proven Way to Get ________ 
Excited About ______.... Without Spending One Red Cent 
Up Front!?

The Secret of ______________

At Last!  A Proven Method for ____________

If You Were Given  $______  to Spend, Isn’t This the Kind 
of ____________ You Would Create?

The “10 Quickest Ways” to __________

The Passport to ___________

It’s Crazy that a __________ Would __________

At Last, Someone Has Unlocked the Secret to __________



Always keep your eyes open 
when reading magazines, 
watching TV, etc. for great 
headlines to add to your 
pantry.

That’s a clear, benefit-driven
Headline that’s easy to turn 
into a  simple template:

And once you’ve found a template you like 
for your headline (or 2, 3, or more), it’s 
time to add the final ingredient… 



Take these headline 
templates and rework them 
into different benefit-
oriented headlines and 
subheads for your target 
market / audience. 

Now it’s time to mix that BENEFIT 
with the TEMPLATE and blend in some 
good old-fashioned creativity. 

STEP 3: Write 
and Rewrite

Why didn’t 
I think of  
THAT!?

For example, here are 
some ways that different 
markets could leverage:

"Never Lose _____ Again!"

“Never Lose 
Another Golf 
Ball Again!”

“Never Lose Money 
Day-Trading Again!”



There's plenty of other ways 
to bake that cake, all it 
takes is a little creativity. 

"Never Lose 
Another Night's 
Sleep Worrying 
About Employee 
Theft Again!"

Write down at least a 
dozen different 
headlines and then 
choose what you think is 
the best one and then 
serve it up to your 
prospects.  

You won’t know until you 
actually put it out 
there, so just DO IT.

FINALLY… 

Here are a few points 
to consider when 
evaluating the headlines 
you write…



• Write headlines in a National Enquirer / Cosmopolitan 
Magazine style – both offer some of the best copywriting and 
headlines on the entire planet.

• Make the Core Promise BIG and BOLD. The bigger and bolder 
you can make the BENEFIT you offer and the 
TRANSFORMATION you deliver, the better.

• DO NOT USE ALL CAPS FOR THE ENTIRE HEADLINE. It 
makes it difficult to read. Capitalizing the first letter of 
every word has been proven to be effective.

• “Quotation marks around the headline” have been shown to 
increase response.

• Both long and short headlines work well as long as they 
“speak” to your prospects’ interest.

• Don’t be cute or clever. If your prospect has to guess what 
your ad is about after they read your headline, it sucks. 

• Don’t talk about how great you are. Speak to your prospects’ 
interests and desires. 

• Do NOT send out or hand out any piece of printed material 
that does not have a headline. Ever.

• Your name as a headline is a deadline. Don’t use your name or 
your company’s name as a headline.

• Finally, here’s great advice from legendary copywriter John 
Caples:  “First and foremost, try to get self-interest into 
every headline you write. Make your headline suggest to the 
reader that HERE is something he WANTS.”



It’s totally FREE, and there’s 
no opt-in required.

Now that you know how to create headlines FASTER, here’s something 
else PERFECT for anyone who writes copy for themselves or others....

Discover a Proven, 3-Step KILLER 
Copywriting System to Write Faster, 
Write Better, and Make More Money

AT LAST - You CAN write powerful Salesletters, Emails, Landing Pages, 
and more… faster than you ever thought possible - Guaranteed!  In this 
FREE Video Training, you'll find out: 

• The secret to cranking out - in a mere 25 minutes - a postcard that 
generated over $355,000 in profits (with another $762,500 on the 
way) and how YOU can too.

• How to make the process of writing sales copy simpler, easier, and 
more productive - even when you don't feel like writing a single word.

• A sneaky way to make sure you're NEVER stuck staring at a blank 
page again wondering what to do or write next.

• The keys to finally getting copy done quickly and out the door -
where it can change lives and make you the money you deserve

• This FUN and fast-paced Video Training is jam-packed with 
strategies, tips, and hacks guaranteed to help you write faster and 
make more money.

In barely 24 minutes it provides 
you with the 3 keys to writing 
letters, emails, webinars, and 
more FASTER – so watch NOW 
by going to…

www.WriteKillerCopyFast.com/video

https://www.writekillercopyfast.info/video
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